Functional Food and 
Beverages Market 

Application to be Worth 
$532.98 Billion by 2030 


The global functional food and beverages market is projected to grow significantly over the 
next decade, reaching $532.98 billion by 2030. This market is set to grow at a CAGR of 8.9% 
from 2023 to 2030. The increasing demand for healthier, nutrition-rich diets, sports & 
performance drinks, and innovations in product development are key drivers behind this 
growth. In addition, shifting lifestyles and rising incidences of chronic diseases further 
support the market's expansion. 


Key Market Drivers 
e 1. Increasing Demand for Healthy and Nutritional Diets 


Consumers are becoming more health-conscious, seeking out functional foods that provide 
nutritional benefits beyond basic sustenance. These foods, rich in vitamins, minerals, and 
other essential nutrients, are gaining popularity due to their ability to reduce the risk of 
chronic diseases such as obesity, cardiovascular issues, and diabetes. 


e 2. Growing Popularity of Sports & Performance Drinks 


Sports and performance drinks, a subset of functional beverages, have seen a surge in 
demand. Athletes and fitness enthusiasts are drawn to these drinks for their energy-boosting 
and recovery-enhancing properties. As fitness trends continue to rise globally, this segment 
is expected to fuel the overall market growth. 


e 3.Innovation and New Product Development 


The functional food and beverages industry is witnessing a continuous wave of product 
innovations. Companies are introducing novel products that cater to specific health needs, 
such as weight management, digestive health, and immunity. This innovation cycle helps 
manufacturers capture the interest of health-conscious consumers. 


e 4. Changing Lifestyles and Rise in Chronic Diseases 


As urbanization and sedentary lifestyles increase, so do the rates of chronic diseases. This 
shift is prompting more consumers to look for healthier food options that can help manage 
or prevent health issues. Functional foods are increasingly viewed as a preventive measure, 
which is driving their demand. 


Download Sample Copy: https://www.meticulousresearch.com/download-sample- 
report/cp_id=5468 


Market Opportunities and Challenges 


e 1. Increased Investments and Expansions 
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The functional food and beverages industry is experiencing increased investments, both 
from established companies and new entrants. These investments aim to develop cutting- 
edge products and expand into emerging markets. Retail sector growth, particularly in 
regions with rising disposable incomes, presents substantial opportunities for market 
players. 


e 2. Affordability and Rising Prices 


While the market is expanding, one of the significant challenges is the relatively higher price 
of functional food & beverages compared to conventional food products. Many consumers, 
especially in developing regions, may find these products out of reach, hindering market 
penetration. 


e 3. Stringent Government Regulations 


Another barrier to growth is the strict regulatory environment surrounding the functional 
food industry. Governments impose stringent guidelines to ensure food safety and health 
claims accuracy, which can delay product launches and add to the overall cost of 
development. 


e 4. Emerging Trends: Healthy Snacking and Clean Labels 


Consumers are increasingly gravitating toward healthy snacking options and products with 
clean labels. Products with minimal, natural ingredients and clear labeling about nutritional 
content are becoming more popular, reflecting a growing consumer preference for 
transparency in food sourcing and manufacturing. 


Market Segmentation 


The functional food and beverages market is segmented based on type, application, 
distribution channel, and geography. 


e 1. By Type 

e Functional Food: This segment is expected to account for the largest market share in 
2023. Consumers are drawn to functional foods due to their nutritional benefits and 
their potential to address health concerns such as obesity and cardiovascular 
diseases. 

e Functional Beverages: While the functional food segment leads in market share, 
functional beverages are expected to register the fastest growth during the forecast 
period. The increasing popularity of sports drinks, particularly in emerging markets, 
along with rising health expenditure, is driving this segment. 

e 2. By Application 
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e Health & Wellness: Expected to hold the largest share in 2023, this segment benefits 
from growing consumer awareness of the advantages of clean-label and non-GMO 
products. 

e Sports Nutrition, Weight Management, Immunity, Digestive Health: These segments 
are seeing increased demand due to the rising focus on personal health and 
wellness, particularly among younger consumers. 

e 3. By Distribution Channel 

e Supermarkets & Hypermarkets: In 2023, this channel is projected to dominate the 
market. Factors like increasing urbanization, higher disposable incomes, and 
consumers’ preference for healthy eating drive sales of functional food & beverages 
in supermarkets and hypermarkets. 

e E-commerce: E-commerce is forecasted to experience the fastest growth during the 
forecast period. The convenience, availability of personalized products, and discounts 
offered through online platforms are key factors attracting consumers to this channel. 

e Regional Analysis 

e North America 


In 2023, North America is expected to account for the largest share of the functional food 
and beverages market. The region's well-established food & beverage industry, combined 
with high consumer awareness of the health benefits of functional products, contributes to 
this dominant position. Furthermore, the popularity of protein bars, shakes, and cookies 
among millennials is driving growth in this region. 


e Europe, Asia-Pacific, Latin America, and the Middle East & Africa 


Following North America, Europe and Asia-Pacific are also expected to see significant 
growth. Europe’s mature market is driven by regulatory support for functional foods, while 
Asia-Pacific’s rapid market expansion is fueled by increasing disposable incomes and 
growing awareness of health and wellness products. Latin America and the Middle East & 
Africa present emerging opportunities for market expansion due to rising health 
consciousness and investments in the food & beverage sector. 


Key Players 


The global functional food and beverages market is highly competitive, with key players 
focusing on product innovation, mergers, and partnerships to stay ahead. The major 
companies operating in the market include: 

e The Coca-Cola Company (U.S.) 

e Danone S.A. (France) 

e Glanbia plc (Ireland) 

e Hearthside Food Solutions LLC (U.S.) 

e Mars, Incorporated (U.S.) 

e Meiji Holdings Co, Ltd. (Japan) 
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e Nestlé S.A. (Switzerland) 

e Raisio plc (Finland) 

e Royal FrieslandCampina N.V. (Netherlands) 
e The Kraft Heinz Company (U.S.) 

e Arla Foods amba (Denmark) 

e Amway Corporation (U.S.) 

e PepsiCo, Inc. (U.S.) 

e Kellogg Company (U.S.) 

e General Mills, Inc. (U.S.) 

e Conclusion 


The global functional food and beverages market is positioned for significant growth over 
the next decade, driven by increasing consumer demand for healthier, nutritional products, 
advancements in the retail sector, and rising investments. Despite challenges such as higher 
product costs and regulatory hurdles, the market offers considerable opportunities for 
companies that can innovate and meet the evolving preferences of health-conscious 
consumers. As awareness of health benefits continues to rise, functional foods and 
beverages will remain a crucial part of global dietary habits. 
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